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Background Methods
« China's healthcare landscape, characterized by its vast population and » This study utilized data from the 2023 update 200+ CITYS
diverse demographics, presents unique challenges and opportunities in of the DLP survey, a long-term ahnual ftracklng
ensuring equitable access to medical information and services. survey developed by Cerner Enviza China since
* |In the era of modern medical technology, artificial intelligence (Al) 2012. The survey collects response across 200+ Tier 1 city - 19% (19% in 2022)

technologies are expected to overcome the limitations of medical cities in China.

resources distribution with the aim of obtaining accessible high-quality « The patient component of the study involved
healthcare. analyzing responses from a diverse sample of |
2,000 patients (diaghosed with respiratory | : : . (37% in 2022)
. : . ! Tier 2 city 41%
conditions, cardiovascular malformations, !
Obiective diabetes, osteoporosis, autoimmune diseases, ;
J emotional or mental conditions, infectious |
diseases, or cancer) representing 200 cities. | (44% In 2022)
. o : . : - - ST - . Tier 3-5 cit 40%
This abstract highlighted the transformative role of generative Al in * Descriptive statistics (distribution frequencies ; y
revolutionizing patient access to healthcare across different city tiers and for categorical variables, means, standard |
age groups in China. deviations, medians, and ranges) were
calculated for variables.
Results
Respondents’ characteristics Most patient trust Chatgpt quite well, especially from lower city tiers and younger
* A higher proportion of respondents were aged 30-39 years (34%), females (56%) and had a monthly income generation.
of 5001-10000 RMB (48%). « 88% of patients exhibited high levels of trust in the information provided by generative Al
By city tier By age
Distribution of conditions among the patients Respondents’ profile 88% i g0 879% 91% : 91% 879% 859 89% 86%
AGE
Disease \ A
Adult asthma By A Bl 255  12.8% 18-29 yearsold NN 17% (3% in2022)
Chronic obstructive pulmonary o o
RESPIRATORY 30-39 years old [N 34% (8% in2022) : :
> © disease (COPD) 59 3.0% ¢ Trustworthy
18 1 B 2E W B s 40-49 yearsold NN 23% (2% 20%) level of Chatgpt
Angina O\ 5% 74 3.7% . . = _ _
Hypertension & 10 71 26.1% >50 years old DS Eein 2z Total : Tier1 Tier 2 Tier3-5 : <30 yo. 30-39y.0. 40-49y.0. 50-59y.0. 260y.0.
Cardiovascular ¥ lividemia = A5 444 22 'ch
multimorbidity (CVM) yperipidermia s 4ia . £70 Chatgpt usage
Other CCVD Eft/O0NIIEER ( 3 o % (of total 100% 20% 41% 39% 19% 34% 25% 15% 7%
ASC - ZAth& ) 64 3.2% 6 (of total)
. o s GENDER
DIABETES Diabetes #2 % 7% 547 17.4% o o Base: 2023 Digital Life Patient — those who used Chatgpt to obtain pharmaceutical related service or content 843 | Tier 1167 | Tier 2 344 | Tier 3-5 332 | Age <30 163 |
CHRONIC / Osteoporosis B FEAA 195 9.8% Female |G 6% 72022 Age 30-39 287 | Age 40-49 210 | Age 50-59 128 | Age 260 55
MUSCULOSKELETAL  Autoimmune diseases BERERL | . gzo So{u;ce: Q78§£.\ [%J?ﬂ;Q78a/§JiﬁE%1E@%EZiB%ﬁ[‘Eﬂ] ST AT HE A A X e B AR SN - E RIS 2 (5-3F 8 AT {5/ AT 58 4- A He T/ A1 52 3R 2, 2- R ok
T 270 BT (/8] 58, 1-55 27 Al {5/ R A5
Male 44%  (43%in 2022)
EMOTIONAL OR Depression #4f 176 8.8% _
MENTAL Anxiety 58 291 14.6% Over half of the patients (53%) had interacted with Chatbots during their online consultations,
Hepatitis A, Hepatitis B, Hepatitis C 5 et only 48% report being satisfied with the service
INFECTIOUS DISEASES > o e il 5.6% PERSONAL INCOME (RMB/Month) y y P 9
Lung cancer fifijE 103  5.25% | « However, patient satisfaction remained relatively low (48%).
Breast cancer FLiR = 53 2.7% <5000 N Z1% 2% n2022) « More than half were not satisfied with the Chatbot's competence.
Gastrointestinal tumors ;H L& At & 61 31% o
< 5001- 10000 EEEG— 487 (<% in 2022 ) 489
ONCOLOGY ORI CALES? Al ! 2.6% Patients have ever encountered customer i
Hematologic tumor & At J3 545 2.8% 10001 - 20000 N 16% (5% in2022) 020 . . . Satisfaction
Oth AN (= RE S [ service Chatbot when online consultation a0 2 Do Of
ENSFUNMSIS bR (RIS | o || g >20000 M 5% (s%in2022 Chatbot could e 2o
M) 53% barely answer
my questions
21% 26%
- I
- . . . . majority of my questions
Forty-two percent of patients have leveraged generative Al to access medical information Yes No Not sure JOTEY O Y 9

and services.

« Focusing on disease knowledge, disease initial assessment and evaluating disease risk or high-risk factors 30-39 y.0. | 40-49 y.0. | 50-59 y.0. Chatbot could only answer
group 49% part of my questions

i Use Generative Al for... Al 7 7% | 9% 54% S A
|
o). ERARNHR pase:
RO S ssle B S—— ——
: Disease knowledges 0 2023 Digital Life Patient - Patient who use online consultation 1361
L [p) PrmmeE I -
. I - - — ° ® [ ] o
Generative Al i disease initial assessment Furthermore, 38% of patients 47% of the patients lack experience with
! AN NN i J p ° ° [ )
! 0Ny FERRRFIETSEEER N - prefer to switch to human Chatbots, resulting in relatively lower
o - - - 0 ° [ ] o ogeo
420/ : & Diseaserisk or high-risk factors customer service when they expectations for their utility.
O : ﬁ Bl =/ R encounter issues with Chatbots
! - Hospital/Department/Doctor _ 45%
: R TR E RN AT %
: = Appropriate drugs/therapy for certain _ 45%
! ] disease (“ m
O
| = BT ENRERR  EEL .:EI: mvh 30%
: = Research progress about drugs/therapy E @ ~&
I A
of patients have ever used ! G AT ANERG T B 32 . Expectation to have o
Generative Al to obtain ! Drugs/therapy usage 25% Chatbot when online 36%
medical related service or : dP ZITT S ERISRE T TR R B 0% 38% consultation
content ! Channels to obtain drug/therapy patients changed to real (Top 2 box %)
_ o . people service from ,
Base: 2023 Digital Life Patient - Total 2000 Patients not Patients never
Chatbot cure if My
encountere
Source: 9764 UG EAHEIEE0Y (chatopt, 40 St 5 - BT - W) AIMEF RS NG Cek?act%%r;tv?/rheedn Chatb?ﬁ when
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Conclusion

* These findings highlighted the potential and challenges associated with incorporating generative Al and Chatbots in healthcare
Interactions among Chinese patients.

 Addressing the Chatbots competence and enhancing patient satisfaction would be crucial in improving the overall patient experience
and maximizing the benefits of Al-driven solutions in healthcare.
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