CO154 Evaluating Patients Perception of Generic Medicines in
Greece

Ytantopoulos J .1, Chantzaras A.” MBA

! President IPOKE, Academic Co-Ordinator, University of Athens MBA, Athens, Greece

dx ipoke

* Adjunct Lecturer, University of Athens MBA, Athens, Greece e
Introduction Results

o In recent times, there has been a consistent global Figure 1. Patients’ main sources of information about generics

rise 1n the utilization of generic medications, pri-

marily driven by the economic imperative to curtail internet
pharmaceutical spending [1]. Media
o Despite the worldwide trend of increasing utiliza-
. . . . . . Pharmacist
tion of generics, Greece falls behind 1n achieving
optimal penetration of generics [2]. Family doctor
« Misperceptions surrounding generic drugs can have Ministry of Health / EOF

a significant impact on their overall uptake [3].
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Obj ective Mo source of information
Specialist physician
o The objective of this study was to evaluate the per- N
. . . . . urse
ceptions of Greek patients regarding generic medi-
cines. Work/studies
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Methods Figure 2. Patients’ subjective comparison of brand name products with generics (%)

o A cross-sectional study was conducted in Greece

within an outpatient setting from April 2022 to July
2022.

° TO gather data’ d self—admlnlstered anonymous Compared to the brand name products, generics are in terms of quality _
questionnaire was utilized. The questionnaire was
developed based on previous studies with similar

Compared to the brand name products, generics are in terms of cost

Results Compared to the brand name products, generics are in terms of effectiveness _%
« Among the 351 respondents, 83.9% claimed ade- 0%  10% 20% 30% 40% 50%  60% 70%  80%  90%  100%
quate knowledge about generics. % Worse = Similar = Better
o Their main information sources were the internet  Figure 3. Patients’ general perceptions about generics (%)
(30.3%), media (30%), pharmacists (21.6%), and 0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
family doctors (19.6%), followed by official
sources (17.3%) and friends/relatives (14.7%) (Fig. Generics contain the same active substances as the brand name products
1).

o The majority of patients (78%) perceived generic
drugs as effective and safe, 67% to be similar 1n
quality, and 81% as cheaper compared to brand-
name drugs (Fig. 2).

Generics are subject to the same strict regulations as the brand name products 6.3%

The quality of generics depends on the pharmaceutical company that produces them 11.9%

« However, only 74% believed that generics contain
the same active substances as the brand name prod-
ucts (Fig. 3). Moreover, 73% of the respondents
agreed that generics are subject to the same strict
regulations, and 63% had a generally positive view
of generics.

Generics are produced in countries outside the European Union 25.7%

General perceptions about generics

| generally have a positive view of generics
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o« Moreover, 78% of the surveyed individuals ex-

pressed the belief that generic drugs contribute to Figure 4. Patients’ perceived benefits from generics (%)

cost savings for patients and enhance pharmaceuti- 0%  10% 20% 30% 40% 50% 60% 70% 80% 90%  100%
cal access for economically disadvantaged popula-

tions (Fig.4). Additionally, around 68% of respond- Generics support the pharmaceutical access of the economically vulnerable groups
ents opined that generics primarily serve as a
means to reduce government healthcare expendi-
tures, and an equal percentage (68%) believed that
generics have a positive impact on public health. It
1s noteworthy that 11% of those surveyed indicated
that generics do not offer any societal benefits.

Generics save money for patients

Generics serve primarily as means to save money for government budgets

Generics benefit public health 6.1%

Perceived benefits from generics

e Roughly 42% of respondents conveyed a greater
level of trust in brand-name products compared to
generics, and 44% mentioned that their trust in ge-
nerics 1S contingent on the manufacturer (Fig. 5).
Furthermore, 26% of participants indicated a pret- m Strongly disagree/disagree B Neither agree nor disagree W Agree/strongly agree B DK/DA
erence for doctors who prescribe brand-name prod-
ucts, and 24% expressed apprehensions when their
healthcare provider transitioned from brand-name

Generics do not provide any benefit 6.4%

Figure 5. Patients’ trust in generics (%)
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My trust in generic drugs depends on the company that produces them 1.5%

Conclusions

| trust brand name products more than generics A%

o Despite a significant percentage of patients claim-
ing to have sufficient knowledge about generics, a
notable proportion of respondents still hold negative
perceptions of generic drugs.

| trust more a doctor who prescribes a brand name product rather than a generic

o The findings highlight the need for patient educa-
tion to COITGCt misperceptions and improve attitudes | would be concerned if my doctor switched the brand name product | am takingto a
. ) . . ) generic
towards generic drugs, ultimately increasing their
acceptance and utilization among Greek patients.
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