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INTRODUCTION & AIM METHOD

The collection of data related to the cases of underground economy, during the pandemic,
was carried out by electronic recording of calls, from the Call Center (11110) of Attiki Region
that occurred during the COVID-19 pandemic, the _(Gr_ee_ce) Operations Center and the Athe_ns Medical As;ociation. Statistical Analysis of the
impact they had on the general population, and the Individual phone calls revealed the following: Overall durlng_ZOZO and 2021, a total of 159,656
interventions that were implemented. calls were recorded. Of them, 115,622 (72.4%) were made in 2020 and 44,034 (27.6%) were
made Iin 2021.Mean and Standard Deviation (SD) were used to describe quantitative variables.
Absolute (N) and relative (%) frequencies were used to describe the quality variables.

The purpose of this research Is to present a
perspective on the cases of underground economy

RESULTS

A total of 1592 cases of underground economy were recorded. 35.6% of them were related to masks, 31.7% to general products and
27.9% to antiseptics. The underground economy cases during the pandemic were that extreme that the price of personal protective
equipment was increased by 3000%. More specifically, regarding masks, antiseptics and gloves, the majority of cases of underground
economy occurred at pharmacies, with the rates being 45.3%, 45.7% and 39.0% respectively. Regarding general products, 33.9% of
profiteering incidents took place in supermarkets and 51.8% in another place. Apart from the cases of underground economy there were
also cases of goods with false certification.

Figure 3 Quarterly GDP decline in 2019-2021 due to COVID-19
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Cases of Underground
Figure 1 presents the percentage of answered phone calls during 2020. The highest

percentage was recorded in March 2020 (27.3 % ) followed by a reduction to the levels of
around 4% during September to December 2020. eco n O my
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Figure 4: Overall 1592 cases of underground economy were reported. More specifically the

Figure 2:Presents the proportion of answered phone calls during 2021. A substantial reduction percentage of masks was 35.6% , of antiseptic 27.9%, of gloves 4.8 & and of General Products
of the calls was observed in 2021 in relation to 2020 attributed to the variation of COVID-19 31.7%.

waves. The highest proportions of the phone calls were recorded during May (4.7%) June (4.3%)

and July (4.6%), followed by a gradual decline to 2..9% in December 2021

CONCLUSIONS

The strict lock down measures adopted during the pandemic had a profound impact on the Greek Economy. The restricted measures in relation to the lack of effective
public health and public economic policies, created an economic uncertain environment with the emergence of underground economy. The study provides useful
statistics on specific cases of underground economy in Greece related to overpriced of: Masks, Antiseptics, Gloves and General Products. and offers an extensive
conceptual analysis of how business behaviors within the social context of lifestyle were affected, in the era of the COVID-19 pandemic. This study hopes to contribute
to the reduction of underground economy, which was recorded during the first waves of the COVID- 19 pandemic.

REFERENCES

Yfantopoulos J. (2013). Dynamic aspects of the underground economy in Greece. Journal of Economic and Social Measurement;38(1):97-112.

Giosa, P. (2020) Exploitative Pricing in the Time of Coronavirus—The Response of EU Competition Law and the Prospect of Price Regulation Journal of European Competition Law & Practice. p 2-5 . doi: 10.1093/jeclap/lpaa029 PMCID:
Long D, Haagsma JA, Janssen MF, Yfantopoulos JN, Lubetkin El, Bonsel GJ. Health-related quality of life and mental well-being of healthy and diseased persons in 8 countries: Does stringency of government response PMC7454713.
against early COVID-19 matter? SSM Popul Health. 2021 Sep 1;15:100913. doi: 10.1016/j.ssmph.2021.100913. PMID: 34522763; PMCID: PMC8426285

Parlapani, E. Holeva, V. Voitsidis, P. Blekas, A. Gliatas, I. Porfyri, N. Dimitriadou, A. Chatzigerorgiou, F.A.Bairachtari, V. Patsiala, S. Skoupra, M. Papigkioti, K| Kafetzopoulou, C. & Diakogiannis, I. (2020).Psychological and Behavioral
Chantzaras, A., & Yfantopoulos, J. (2022). The impact of COVID-19 pandemic and its associations with government responses in Europe. Region & Periphery, 13(13), 23-40. https://d0i.org/10.12681/rp.30758 Responses to the COVID-19 Pandemic in . Front. Psychiatry, 19 August 2020 | https://doi.org/10.3389/fpsyt.2020.00821. Avaktnon oTig 20.12.2021 amé: https://www.frontiersin.org/articles/10.3389/ fpsyt.2020. 00821/full.

Beutel, ME, Klein, EM, Brahler, E., Reiner, I., Jinger, C., Michal, M., Wiltink, J., Wild,PS, Mlnzel, T., Lackner, KJ and Tibubos, AN, 2017. Loneliness in the general population: prevalence, determinants and relations to Smit, E. G., Van Noort, G., & Voorveld, H. A. M. (2014). Understanding online behavioural advertising: User knowledge, privacy concerns and online coping behaviour in Europe. Computers in Human Behavior, 32, p 15-22.
mental health. BMC psychiatry, 17(1), p.97. https://doi.org/10.1016/j.chb.2013.11.008.

Dance, G. J., LaForgia, M., & Confessore, N. (2018, December 18). As Facebook raised a privacy wall, it carved an opening for tech giants. The New York Times. Avdktnon oTig 15.12.2021 amd: https://www. nytimes.com Steimer T. (2002).The biology of fear- and anxiety-related behaviors. Dialogues Clin Neurosci (2002) 4(3):231-49. PubMed Abstract | Google Scholar
[2018/12/18/technology/facebook- privacy.html.

Contact: 1) Andreas Efstathiou: efandrew89@agmail.com 2) John Yfantopoulos: yfantopoulos@gmail.com



https://doi.org/10.12681/rp.30758
http://www.nytimes.com/2018/12/18/technology/facebook-
http://www.frontiersin.org/articles/10.3389/
mailto:efandrew89@gmail.com

