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® Discussions on semaglutide and tirzepatide shifted over time from strong initial enthusiasm toward more nuanced
conversations around safety, tolerability, access, and long-term sustainability.

“Got on a GLP-1, started
working out... 160 lbs down,
feel so much better”

® GLP-1 receptor agonists (GLP-1 RAs) (e.g., semaglutide, tirzepatide) have transformed obesity care, delivering clinically
meaningful weight loss. However, gaps persist between clinical efficacy and real-world access, affordability, and long-term
sustainability

e Growing social media discourse captures real-world experiences, complementing clinical evidence ™
e Social media listening (SML) enables systematic analysis of these insights to inform patient-centered management

* Perceived effectiveness (weight  ® Concerns on long-term safety
loss, appetite control) and weight regain

e Normalization of pharmacologic ~ ® Misinformation and “quick-fix"
management; influence of skepticism; trust gaps in
expert-led/structured programs Influencer/commercial content
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“Was prescribed Zepbound...
never thought I'd lose 85 Ibs,
feels like a miracle”
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* High social media volume indicates strong influence of the topic on patient expectations, and translates to the need for a
proactive, credible engagement

e Strengths: Real-world, unprompted perspectives beyond clinical/survey data

* Limitations: Selection bias; English/US skew; inclusion of tangential content (diabetes, general weight loss, celebrity-
driven discourse)

was not required (as per BPS 2021 Code of Human Research and AolR 2019 Ethical Guidelines 3.0)

Figure 2: Social media data analysis result
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* Substantial weight loss and improved metabolic health outcomes

* Reduced “food noise” and better appetite control

* Holistic use alongside diet, exercise, and lifestyle modification

© Strong peer/community support and real-world success stories

* Growing optimism around innovation, broader indications, and long-term management
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Conclusion

GLP-1 receptor agonists such as semaglutide and tirzepatide are widely discussed in global social media for weight loss and
metabolic health. While social media posts reported substantial health benefits, challenges relating to adverse effects,
access, and sustainability were also frequently reported. Public interest in this segment is rapidly growing, driven by social
media and external influences, highlighting the need for informed guidance and equitable access.
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and trust & Practical Barriers Roles & Activities Access, affordability, and insurance/Pharmacy Benefit Manager (PBM) barriers

Concerns around side effects, long-term safety, and muscle loss

Anxiety regarding weight regain after discontinuation

Mental health and body-image concerns, including stigma

Misinformation, influencer misuse, and distrust around compounded/online products
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Figure 1: Themes and Sub-Themes Guiding Social Media Data Capture and Analysis
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