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This PowerPoint Poster template has been designed to produce an 

‘A’ size poster (Even though it is currently setup for A0, we are able 

to scale this to fit any ‘A’ size A0,A1,A2 etc.). 

It is initially designed as a four column poster (although this can be 

altered – see Modifying instructions below) and includes the 

University Logo, Faculty Name and Faculty web address.

The template should help design a well laid out scientific poster and 

will hopefully help to save you time by not having to start from 

scratch.

The template has all the elements you need to create your poster, 

and by simply dragging and dropping the individual poster elements 

you can quickly and simply create a well laid out poster.

If you have any questions regarding the templates, or if you want to 

get your poster printed by us please contact :

PhotoGraphics Unit on Tel: 0161 275 5258 or 

Email: photographics.lifesciences@manchester.ac.uk

Modifying the Poster Layout

This PowerPoint template has three different column layouts. To 

change to one of the different layouts, Right-click your mouse on the 

background (not on the columns or Title Bar) and click on “Layout” 

to see the different layout options. 

The columns in the provided layouts are fixed and cannot be moved but advanced users can modify 

any layout by going to VIEW and then SLIDE MASTER.

Using the placeholders

To add text to this template click inside a placeholder and type in or 

paste your text. To move a placeholder, click on it once (to select it), 

place your cursor on its frame and your cursor will change to the 

symbol of your ‘mouse pointer on a cross’. 

You can then, click once and drag it to its new location where you 

can resize it as needed. 

Additional placeholders for Titles, Text and Images can be found on 

the right hand instruction column of this template.

Viewing your poster

This Template has been designed at A0 size. If you view the 

template at 100% (to zoom in and out go to the VIEW menu and 

click on ZOOM to set your preferred magnification), it will give you 

an idea as to how the text and graphics will look when printed at A0 

size. 

Removing Template Elements

To remove any of the Sub-Title Bars and  text boxes that are already 

on the template and that you don’t need, just select the with the 

mouse and press the delete key.

Importing Text and Graphics from External 

Sources

Text: Paste or type your text into a pre-existing placeholder or drag 

in a new placeholder from the left side of the template. Move it 

anywhere as needed.

Photos/Images: Drag in a picture placeholder, size it first, click in it 

and insert a photo from the menu.

Tables: You can copy and paste a table from an external document 

onto this poster template. To adjust  the way the text fits within the 

cells of a table that has been pasted, right-click on the table, click 

FORMAT SHAPE  then click on TEXT BOX and change the 

INTERNAL MARGIN values to 0.25

Graphs: You should save graphs as image files such as jpeg, in the 

programme that you created them in e.g. excel, and then insert 

them into the poster using the Photo/Images instruction above. 
(Don’t copy and paste you graph from the programme e.g. Excel directly 

into the template as the graph may not print properly)

Poster Elements

Use the sections provided below to add new elements to your 

poster: Drag a placeholder onto the poster area, size it, and click in 

it to edit.

Sub-Heading placeholder

Move this sub-heading placeholder onto the poster to add another 

sub-heading. Use section headers to separate the sections and 

topics on your poster. 

Text placeholder

Move this preformatted text placeholder to the poster to add a new 

body of text.

Picture placeholder

Move this graphic placeholder onto your poster, size it first, and then 

click it to add a picture to the poster.
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• The NHS Cervical Screening Programme currently 

involves a healthcare professional collecting a 

sample from the cervix in a clinical setting. 

• There are limitations to this approach, including 

difficulty in accessing appointments and the 

discomfort or anxiety caused by speculum 

examinations. 

• The introduction of human papillomavirus testing 

has enabled the development of self-sampling 

methods, including vaginal and urine collection. 

• While the accuracy of these methods has been 

studied, it remains unclear which features of self-

sampling influence preferences, acceptability, and 

screening uptake.
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Methods

Conclusion

Aims

(1)To quantify preferences for cervical screening 

features among the UK population eligible for 

cervical screening; 

(2)To estimate uptake under different sampling 

collection scenarios; 

(3)To explore how preferences vary across 

sociodemographic groups

• A discrete choice experiment (DCE) was 

developed.

• Attributes and levels for the DCE were identified 

through a literature review, expert consultation, and 

input from a patient and public involvement group 

(n=6). 

• The final survey includes 8 choice tasks per 

participant, asking them to choose between two 

hypothetical screening options, or no screening. 

• Results will be analysed using conditional logit, 

mixed logit and latent class models, and uptake 

calculated.

ResultsResults

This study can help design a more acceptable and 

effective cervical screening programs tailored to the 

UK context, including consideration of how 

preferences differ between sociodemographic 

subgroups.

Attributes Levels
Detection rate 80%

85%
90%
95%

How the sample is taken Healthcare practitioner smear 
test
Healthcare practitioner takes a 
vaginal swab 
Self-taken vaginal swab sample
Self-taken urine sample

Location Home
Healthcare setting

Pain None
Mild
Moderate
Severe

Contact with health practitioner No contact
Contact via phone
Contact in person

Screening frequency Yearly
Every 2 years
Every 3 years
Every 5 years

The final survey includes the following attributes:

Example choice task:
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