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[SPOR Value Flower helps to conceptualise broader benefits Ol

The first concept of the value flower originates from a 2016 Scientific
llES

i Net costs
OHE white paper’

Brought to fame by an ISPOR Special Task Force to address Productivity

limitations of traditional cost-effectiveness analysis (CEA) from a

payer perspective

Real option- Family
Various versions exist but usually around 12 value elements value spillovers

2 ‘core’ elements of value

2 ‘common but inconsistently used’ elements
Value of Value of

8 'novel’ broader value elements hope knowing

Further expanded for example with the GCEA approach, including S |
EVerity o nsurance

ways to measure each value element (Shafrin et al., 2024) disease Fear of value
contagion
and disease

1 Garrison L, Mestre-Ferrandiz J, Zamora B. (2016) The Value of Knowing and Knowing the Value: Improving the Health Technology
Assessment of Complementary Diagnostics. OHE Whitepaper. Available from https://www.ohe.org/publications/value-knowing-and-knowing-
value-improving-health-technology-assessment-complementary/
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Is the value flower already blossoming?
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Abstract

Some researchers have argued that the aim of an economic evaluation should be to offer guidance on resource allocation

based on public interest from a societal perspective. The application of a societal perspective in health technology

(HTA), while in many published studies, is not fated in most ies, and there is limited discussion on what

the societal perspective should encompass. This study aimed to systematically compare and contrast the HTA guidelines in
sugh i ional HTA ks, such as the P

Very few HTA agencies provide clear inStructions on =G s tenoni smiys keea GEAR: 1he

lological details in the reference cases, including specifics

how to measure or apply broader benefits in HTA, — aniius iy o e sicu pempec

2025

Source: Breslau, R. M., Cohen, J. T., Diaz, J., Malcolm, B., & Neumann, P. J. (2023). A review of HTA

guidelines on societal and novel value elements. International journal of technology assessment in

health care, 39(1), €31.

leading to inconsistencies.

s towards the societal perspective; the societal persp

and only 56% of those of newly developed agencies. The
consider the societal perspective. Although most guidelines
Trom the well ARENCIEs rec he inclusion of a societal perspective, the types of costs and consequences
that should be included and the led approaches to valuing them are variable. The direct costs to family and carers
were included in 73% of the societal while health were dered in only 40%. Most
HTA guidelines lack clear guidance on what to include under specific perspectives. Considering the recent advancements in
economic evaluation methods, it is timely to rethink the role of the societal perspective in HTA guidelines and adopt a more
comprehensive perspective to include all costs and consequences of healthcare services.




Three good reasons to consider
broader benefits in HTA

It better reflects societal
preferences (whole health?)

It can reduce systematic over- or
undervaluation of interventions
It can support better resource
allocation across sectors

Three not so good/naive reasons to
consider broader benefits in HTA

* |t makes all interventions look
more cost-effective

* It helps get more positive HTA
decisions

» Other countries/agencies are
doing it

The good, the bad, the ugly?
(it’s context dependent!)

Three reasons to not consider broader
benefits in HTA

» Alignment with governance and
mandate

* Methodologically more
straightforward

« Avoids (some) difficult trade-offs
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What’s in a name?

HEMA (Dutch pronunciation: ['fie:ma:]; originally an acronym for Hollandsche
Eenheidsprijzen Maatschappij Amsterdam, "Standard Prices Company of
Holland, Amsterdam"), is a Dutch variety chain store.

“Known for balancing high quality, great design, and affordable prices, HEMA
represents a model of holistic value.”

“Broader benefits” first topic of HEMA: Health Economics Methods Advisory
Group. Deliverable will be a paper describing:

« HTA context setting

- Classification of value elements

« Principles for the inclusion of additional value elements
« Potentially, impact case studies




Whole health, whole impact? Ol

Taking Health Economics and Outcomes Research Forward: Expanding the
Definition of Value to Include Whole Health
Laura T. Pizzi, PharmD, MPH, Robert M. Abbott, MA, Eberechukwu Onukwugha, MS, PhD

ISPOR's Strategic Plan 2030 calls for
shaping the definition of value to
include whole health.

Patients & Examples of whole health applied to
Population Regulatory HEOR include .ccnnsjdeqring broader
& HTA- outcomes, patient-defined value,
: and impacts across multiple sectors.
agencies

Embracing whole health in HEOR

will require interdisciplinary
Payers & collaboration, enhanced data
integration, and inclusive
stakeholder engagement to inform
evidence development and
supporting policies.
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‘Thank you
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60+ years old

Founded in 1962
alongside the birth of
health economics

Thought leader
Track record of
engaging with and
informing health policy

Publisher

Prolific publisher of original
research through reports
and journal articles

Independent

A non-profit with
Independent Research
Organisation status
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We are rebranding

Want in on the secret?

Be the first to see the full reveal
- sign up to our newsletter now.

o570
:

Follow us on Q @

Visit our website at ohe.org
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